Introducing... &Em

Zero Sugar Chilled Singles

Grow your category
with Minute Maid

Zero Sugar

« 30% of D&L juice are
out of home

* 64% of consumers
would drink MMZS on
the go

« 31% growth of $61.7M
Single Serve
lemonades category

xcellen! Excellent
cccccc of Source of

Vitamin

| Winning Flavors

« Top two preforming
flavors in the MMZS
portfolio that
consumers know & love
in the chilled format

Zero
sugar

Strawberry Lemonade Lemonade

i er Natural Flavors

0

CALORES CALORES

115FLOZ (340mL) &% H5FLOZ(340mL) Lo Excellent Source of

Vitamin C/

Minute
Single Serve - 11.5 fl oz - Serve Chilled Mé}‘él

sugar



;,},,. 22 Zero Sugar Chilled Singles

Key Insights

« MMZS has 73% market
share inthe D&L
category & continues to
drive juice category

growth
i * 56% of consumers 7,

prefer lemonade in a e
single serve format '

First Ship: 3/18/27

Lemonade

0 .
- IMD: 4/8/27

Strawberry Lemonade

ored Fruit Drink With
er Natural Flavors

SR
115FLOZ(340mL) (&

Case count: 6

UPCs

Lemonade Strawberry Lemonade
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Zero Sugar. #1Market Leader. On the Go.
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Introducing... NEWw»,

zZero Sugog Strawberry Watermelon
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Winning Flavor
. NEW « Strawberry
Flavor! Watermelon was the
\IMD: 1/4/27 top preforming FDA

flavor by consumers

Grow your category with

Minute Maid Zero Sugar
- #1 Market Leader in the
chilled D&L category
* MMZS has 4x velocity vs.
competitors

' . :

Minute
Maid

<

€10 « MMZS has a 50% repeat
Sug(ll’ rate with 2.5M new buyers
Strawberry Watermelon === to the brand in 2025

Excellent Source of
Vitamin C/

e
al
Multi Serve - 52 fl oz - Serve Chilled :co

sugar
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-~ “Zero Sugar Strawberry Watermelon

L Key Insights

A

g « MMZS has 73% market share in? ", .
N‘,' . il , the D&L category & continues 5?
f*a’: , to drive juice category growth -
s « Sugar is the #1 barrier to juice f_‘}_

consumption. MMZzS willlead

o e

category growth by recruiting
juice skeptics & lapsed juice
buyers
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First ship: 12/14/26

IMD: 1/4/27
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#1 Market Leader. #I1Flavor.

Zero Sugar.
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